
Promotion Worksheet

Instructions:  Using the consumer product that you selected for the Target Market, Product, & Place Worksheets, complete the Promotion Worksheet below.  Your answers will be entered in the orange boxes below.  Keep in mind that you are analyzing a current promotion strategy for this product; not creating a new one.  Focus on the promotion strategy that matches the target market that you identified in Week Three.

Student Name:  

Chosen Product (must be approved by the instructor/use the same approved product from the target market worksheet):  



Advertising

Describe the Advertising that is done for this product.  What type of advertising is it (print, radio, television, etc.)?  Where is it placed (which types of magazines, radio stations, television stations/shows)?  What message are they trying to get across?  If the company does not use advertising, explain why not?

Type of Advertising:  



Media:



Advertising Message:






Public Relations/Publicity

Explain how the company uses Public Relations and publicity.  Do they use press releases?  Are they affiliated with any charitable organizations?  Do they provide an annual report to stakeholders?

Public Relations/Publicity:


Charitable Organizations:


Annual Report to Stakeholders:




Sales Promotions

Describe the Sales Promotions used to promote this product.  Give the details to explain how the sales promotion works (for instance, explain the rules of the contest or how the coupons are distributed).  How often do they run the sales promotion?

Sales Promotions:







Personal Selling

Explain the details of how Personal Selling is used for this product.  Make sure to explain Personal Selling within the distribution channel, as well as to the ultimate customer.  Remember that customer service (order taking) is also a part of personal selling.

Personal Selling to Consumers:




Personal Selling Within the Distribution Channel:




Customer Service:  




Outside Reference

Provide at least one outside reference, using APA style formatting, to support your analysis.  This reference cannot be the textbook.  You are welcome to use the textbook as a reference, but it must be in addition to a separate outside reference.

Outside Reference:


